NORTHUMBERLAND

an inpePeNDENT SPIRIT

Business Barometer

Unifue visithorthumberland.com Ao tme
isi : Most viewed 5 [
Visitors Returning : 1. Holy Island Crossing 6. Berwick : 2 mins
96'891 visitors : content 2. Holy Island 7. Seahouses 17 Secs
Py ® 3. Campaign competition 8. Walwick Comp§ P
'i' +4% 4. NorthumberlandLive 8. WhatsOn L?‘(
: 5. Coast 10. Alnwick :
cl.May : .
- 2% Direct +5% : Most popular_ USA : Most popular
c.1. May acquistition o, o . asegromp ®F ——==Users ., : yiocation Lontlon
Accommodation Visitor Ecl\tlmsullner
. 37% "en D]
Average self- 76.67% Average figures 1. sty stomtard 15°%
catering figures 7 =97 /0 from g 199 o/ click-through
av. capacity for June attractions . 0 16% rate

c.f. prev year

Campaign activity

PR “=@ e
INORTHUMBERLAND T e Ia

Living North Yorkshire visit
Magazine nature m CO\IBI‘a!IB_ 1
Helen Pickles
The Telegraph Online
. ) Patricia Cuni
Digital Online Mad Ahout Travel
Targeting 5 .. Italian Blogger
Digital screens - York ;L‘i“"“ﬁii:lf"“‘::-’:i‘, - AVE: £13,953

(post GDPR - datahase now at 35K)

Most clicked
articles
Walwick Competition

Great Northumheriand
Cycle Survey

Northumberland
TOURISM

June 2018

Social Media

c.f. prev month

0 Average Daily
ﬁ 0.3 /0 :  Reach  Engagement
y 7.5% : 10,426 : 278
. i Target: 10k : Target: 350
O
2.2% Most popular
m NEW! Followus @ content
northumberland-tourism: O T e seacn o
. A number of places in Northumberiand feature in this Telegraph article
o Of course, we know sul 1 is better in the north!
telegraph.c
Followers
@VisitNiand
45,416 : E&
@Nla“d]‘oul‘ism ; ;;L::Z::?;; this summer will be better up North
3 ,1 70 - 9' 57.
IMPressions
.
Bloy Most popular

Beach Life shore is perfect

Unique visits

2,908 +33% New hloy series

Retirement Ramhles

follow the acorn
AAAAAAAAA Mlj-‘

NT Providing
husiness support

Projects

Discover England Fund

The English National Park
Experience Collection



